Brand Touchpoint Checklist

A practical worksheet to ensure your brand visuals, messaging, and tone remain consistent across every
client-facing touchpoint — from first impression to long-term relationship.

Designed for high-end construction, fabrication, and trade-based businesses where trust, clarity, and
professionalism directly impact perceived value.
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Core Brand Foundation

Positioning Clarity Value Proposition Business

Our positioning is clearly Our value proposition is Description

defined (who we serve consistent across all We use the same business
and who we do not). platforms. description everywhere.
Tone of Voice Team Alignment

Our tone of voice is Internal team members

intentional and understand how to

recognizable. represent the brand.
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Visual Identity Consistency

e Logo usage is consistent across all platforms.

e Color palette is applied correctly and consistently.

e Typography is uniform across digital and print materials.
e Imagery style is consistent and intentional.

e Qutdated or off-brand visuals have been removed.
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Website & Landing Pages

Content Quality Alignment & Clarity

e Website reflects the level of projects we want e Callsto action are clear and professional.
to attract. e Website content aligns with our offline

e Services are clearly explained without materials.
jargon.

e Messaging matches what sales conversations
promise.
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Social Media Presence

e Profile Consistency

Profile imagery and bios are consistent across platforms.

e Posting Style

Posting style aligns with our brand positioning.

e Visual Quality

Visual quality reflects a high-end service offering.

e Credible Messaging

Messaging supports credibility, not noise.

e Trust Building

Social channels reinforce trust rather than dilute it.
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Sales & Marketing Materials

Proposals Presentations Email Templates

Proposals match the look Presentations and decks Email templates reflect

and tone of our website. feel cohesive and professionalism.
intentional.

Case Studies Marketing Assets

Case studies and examples are on-brand. Marketing assets reinforce our expertise.
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Client Communication Touchpoints

Every interaction with a client is an opportunity to reinforce your brand's professionalism and attention
to detail.

Ol 02 03

Initial Contact Onboarding Updates

Initial emails set clear Onboarding materials match our  Status updates feel consistent
expectations. brand tone. and professional.

04 05

Documentation Overall Experience

Invoices and documents align visually with the Client-facing documents feel intentional, not
brand. improvised.
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Advertising & Visibility

Ad messaging aligns with our brand voice.

Visuals used in ads are consistent with the
website.

e Landing pages match ad promises.
e Brand is recognizable even without the logo.

e Visibility efforts reinforce credibility.
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Physical & Offline Touchpoints

Your brand extends beyond the digital realm into every physical interaction and material.

Printed Materials Job Site Signage Branded Assets
Printed materials match Job site signage reflects Uniforms or branded assets
digital branding. professionalism. are consistent.

Client Handoffs Trust Building

Client handoffs feel considered and aligned. Offline experiences reinforce trust.
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Brand Perception & Next Steps

Assess Your Current State

e Clients describe us the way we intend to be perceived.
e There are no major disconnects between platforms.

e Brand experience feels cohesive from start to finish.

e Weak touchpoints have been identified.

e Next improvements are clearly prioritized.

Next Step

If this checklist revealed inconsistencies, that's common. Most construction and trade-based businesses

grow faster than their brand systems.

ATRIUM offers a Brand & Touchpoint Review designed to align your visuals, messaging, and client-facing

materials into a single, cohesive system.

The result is a brand that feels intentional, credible, and aligned with the level of work you want to

attract.

Learn more at: atriumvisual.studio
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