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Your homepage is often the first impression potential clients

have of your firm. If it’s not clear, engaging, and professional,

visitors will move on to the next option—taking potential

projects with them.

This checklist will help you make simple, effective changes to

ensure your homepage works for you: attracting the right

clients, showcasing your expertise, and keeping visitors

engaged.

The Architect’s Homepage Checklist
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1. Make a Great First Impression

Your homepage should immediately convey who you are and how 

you help clients. 

Ask yourself:

 

What do you do? Make it clear that you’re an architect or design

professional.

Why should visitors care? Highlight what makes you different—years of

experience, unique approach, or results.

What should they do next? Include a call to action, like “Schedule a

Consultation” or “Download Our Project Guide.”

Pro Tip: Keep this above the fold (the
part of the page visitors see first,
without scrolling).



Your Logo: Use a professional, clean design that reflects your brand.

Easy to Use Navigation: Stick to common menu options like “Home,”
“About,” “Portfolio,” and “Contact.”

Contact Button: Add a “Schedule a Call” or a clickable phone number at the

top right to make it simple for clients to reach you.

2. A Clean and Helpful Header

The top of your homepage should include:

Avoid This: Don’t place social media links
at the top. You want visitors to stay on
your site, not get distracted.



3. Use Professional Imagery
(Beyond Just Projects)

Your homepage shouldn’t feel like just another portfolio. 

While project photos are important, show a bit more of you:

Team photos e.g., working in the studio or on site.

A welcoming shot of you meeting with clients.

A behind the scenes look at your process like sketches, charettes, or site

visits.

Why This Works: People hire people.
Showing your personality builds trust
and sets you apart from others.



4. Build Credibility with Social Proof

Clients want to know they’re in good hands. 

Add these to your homepage to build confidence:

Awards and Recognition: Highlight achievements that showcase your

expertise.

Client Testimonials: Include short, impactful quotes that describe how you

solved a client’s problem.

Client Logos: For commercial projects, display recognizable brands you’ve

worked with.

Pro Tip: Use a mix of written and video
testimonials for greater impact.



5. Answer Their Questions Clearly

Your homepage should guide visitors by answering three key

questions:

What do you do? Clearly state your services e.g., residential design,

commercial interiors, or renovation expertise.

Why should they hire you? Share what makes you different—timely

delivery, attention to detail, or a collaborative approach.

What’s next? Guide visitors to book a call, download a resource, or

explore your portfolio.



6. Include a Strong Call-to-Action (CTA)

Make the next step obvious and easy. Your CTA could encourage

visitors to:

Schedule a Free Consultation.

Download a Helpful Guide like a project checklist or “How to Hire an

Architect”.

Contact You Directly.

Pro Tip: A free download is a great way
to capture leads and continue the
conversation through email.



7. Keep It Simple and Easy to Use

Busy clients don’t want to waste time figuring out your site. 

Make sure your homepage is:

Clean and Uncluttered: Use simple, easy to read fonts and

minimal text.

Mobile Friendly: Most visitors will view your site on their

phones, so test how it looks on smaller screens.

Fast Loading: Slow websites lose visitors quickly.

Pro Tip: Avoid autoplay videos or pop-ups
that can frustrate visitors.



8. Update Regularly

Your homepage isn’t “set it and forget it.” Regular updates keep it

fresh and relevant. Schedule time each quarter to:

Add new client projects.

Refresh team photos or testimonials.

Test your calls to action for better results.

Why This Matters: A current, active
website shows clients you’re engaged
and successful.



We know creating the perfect homepage can feel overwhelming,

especially when you’re focused on designing and building. That’s
where we step in.

At ATRIUM, we specialize in helping architects like you:

Design professional websites that attract clients.

Create branding assets that showcase your firm’s expertise.

Provide tools like social media templates, project guides, and

marketing materials to save you time.

If you’re ready to elevate your website and online presence, we’re

here to help.

Let’s Talk About Your Homepage]

Need More Help?


